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MVA QUICKbus ™
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% Telephone survey — monthly sample of
1,000* Hong Kong residents aged
between 15 and 64, gender split
according to census breakdowns

% Closed end and open end questions

% Ideal for tracking consumer profile,
brand/product/service awareness, usage,
attitudes and perceptions towards
business, marketing and social issues — or
other aspects of clients’ interests

* Alternative sample size available
Timetable for 2011:

Month: Commissioning By: Fieldwork: Results:
JELITETY Jan 7 Jan 11 — 20 Jan 31
February Feb 2 Feb 11 - 20 IV ET
March Mar 4 Mar 11 - 20 Mar 31
April April 4 April 11 =20 May 3

May May 6 May 11 - 20 May 31
June June 3 June 10 - 19 June 30
July July 4 July 11 =20 Aug 1
August Aug 5 Aug 11 -20 Aug 31
September Sept 2 Sept 12 — 21 Sept 30
October Oct 7 Oct 11 -20 Oct 31

November Nov 4 Nov 11 - 20 Nov 30
December Dec 2 Dec 12 — 21 Dec 30

For further information on MVA QUICKbus™, please contact Mr.
Wayne Yeh of MVA’s BMSR Group on +852 2864 - 6390 or email
at wayne.yeh@mvaasia.com




